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Catalog Description 
 
This course examines the principles of storytelling in general and digital storytelling in particular, 
paying close attention the use of digital storytelling to inform, persuade, and entertain across a 
variety of social and cultural institutions. Elements of digital storytelling will be investigated and 
used to create original digital stories in a variety of media. 

Alignment with School of Education Mission 

 
The School of Education prepares educators to work in urban and rural Alaska and to work with K-
12 students from many backgrounds, with a particular focus on Alaska Native languages and 
cultures. We are particularly committed to enhancing the educational opportunities for Alaska’s 
rural and Native populations. Through the UAF rural campuses, we are responsive to local and 
regional needs within the state. 
 
Through our programs and professional development courses, we promote the following goals. 
 

○ Inc



Learning Outcomes 
 
Students will be to: 

 detail various aspects of the history of storytelling. 
 utilize the storytelling process to clarify the idea, develop the story, and create solid finished 

product. 
 apply the aspects of storytelling to a myriad of applications. 
 examine and assess the impact of digital storytelling for various licenses. 
 utilize the storytelling process in a variety of medias, forms, and communications. 

 
Course Fees



○ A non-linear video editor that is compatible with your camera (Mac: iMovie, Final Cut Pro/Express 
- Windows: Windows Live Movie Maker, Adobe Premiere) 

○ Broadband Internet access (Cable/DSL/LAN) is highly recommended 
 
Course Calendar (Tentative) 
 

● Weeks 1 - 2 
○ Unit: Project, Blog and PLN 
○ Complete all required readings 
● Weeks 3 - 4 
○ Unit: Elements of Digital Storytelling 
● Week 5 
○ Unit: Cultural Storytelling 
● Week 6 
○ Unit: Storytelling in Presentations 
● Week 7 
○ Unit: Instructional Storytelling 
● Week 8 
○ Unit: Collaborative Conversations 
● Week 10 
○ Unit: Storyboarding and Concept Mapping 
● Weeks 11 - 12 
○ Unit: Making the Pitch 
● Weeks 13 - 14 
○ Unit: Individual Project 
● Weeks 15 - 16 
○ Unit: Peer Review 

 
 
Course Units  
Unit: Project, Blog, and PLN 
 
Twitter hashtag: #mitipln 
Diigo tag: mitipln (also tag as miti677) 
 
You will be expected to have a functioning blog, and personal learning network in place at the 
outset of this course. Please take care of the following by the beginning date of the class: 

a. Make sure that members of your classes and your instructor have been invited to your blog. (The 
instructor will supply the names and e-mail addresses of your classes.) 

b. Make sure that you are following your class members with Google Reader and Diigo. 
 
When using Twitter and Diigo for communication and research related to this course, include the 
designated tags and hashtags for each assignment. You will be expected to post questions, 



 
Twitter hashtag for this assignment: #mitielem 
Diigo tag: mitielem (also tag as miti677) 
 
Over the first two weeks of the class, you will complete the readings listed under Required Texts. 
It is expected that you will visit some of the web sites that you encounter in your readings. From 
your readings and observations, develop answers to these questions: 
 

a. What elements are common to all forms (digital and traditional) of storytelling? 
b. What elements of digital storytelling are unique to digital storytelling? What elements set it apart 

from traditional storytelling? 
c. What is the essential definition of digital storytelling from your point of view? 

 
Post an entry to your blog called Elements of Digital Storytelling. In this post, address these 
questions citing specific examples from your reading. Include embedded (preferred) or linked (if 
you can’t embed) images, videos, or other source material to support your answers. 
 
Unit: Cultural Storytelling 
 
Twitter hashtag for this assignment: #miticult 
Diigo tag: miticult (also tag as miti677) 
 
Locate examples of digital storytelling in advertisements, political campaigns or causes, 
corporate training, game design, or other social or cultural institutions or movements. Keep a 
record of the sources you encounter in Diigo using the designated tags (including miti677), 
whether or not you use these sources in your final product. Your sources may be from any of the 
above categories or from another category of your choosing. 
 
Once you have compiled your resources, select a category that interests you. On your blog, 
create a new post titled Cultural Storytelling. In that post, create a narrative that critiques the 
process of digital storytelling that you observed in your selected sources. Embed (preferred) or 
link to (if you can’t embed) your sources as you develop your narrative and make specific 
reference to specific elements of these sources. Address questions such as: 

a. What purpose did digital storytelling play in these sources? 
b. Was there a discernible subtext to the story? Did it address or allude to specific cultural 

references or biases? 
c. What elements of digital storytelling were used to convey the message? 
d. Was the use of digital storytelling an effective device in the context of its use? Why or why not? 

 
Unit: Storytelling in Presentations 
 
Twitter hashtag for this assignment: #mitipres 
Diigo tag: mitipres (also tag as miti677) 
 
References: Prezi for Dummies (online at Rasmuson); A Collection of Prezi References 
 
Most traditional slide presentation tools (e.g., PowerPoint, SlideShare) tell stories in linear and 
generally predictable ways. In this unit, you will learn to use Prezi (free accounts for students 
with .edu email accounts) as an alternative to traditional programs and to explore its use as a 
digital storytelling tool. 
 



Choose a familiar story--a fable, nursery rhyme, poem, or anecdote and illustrate it with Prezi. 
Make use of Prezi’s zooming and panning tools to emphasize important words or phrases and to 



Create a new blog post titled Collaborative Conversations. Embed the VoiceThread in that post 
and reflect on the potential of VoiceThread as a storytelling tool. Cite at least three potential 
uses of VoiceThread in your preferred environment. 
  



mapping tool to create a map for your series that outlines the topics to be covered, scenes to be 
included, etc. For this project, all you need is a general outline. You do not need to generate a 
script or highly specific shot list. You should end up with a single storyboard or concept map that 
shows how each of the three spots fits into the overall theme of the series. 
 
Create a new blog entry titled Making the Pitch. Embed each of your spots and your 
storyboard/concept map in your entry. 
 
 
Unit: Summarizing Project 
 
Twitter hashtag for this assignment: #mitidsip 
Diigo tag: mitidsip (also tag as miti677) 
 
For your summarizing project, you will develop and publish a digital story on the topic of your 
choice. Length is somewhat flexible given the topic, but you should aim for a 4-6 minute time 
frame. You may tell a narrative story (fictional, historical, documentary, children’s story, etc.), 



 
Create a new blog entry titled Individual Project. Embed your digital story and your 



Evaluation 
 
Each of the 10 units in this course will be evaluated via a specific rubric. Points for each project 
are awarded as follows: 
 
Unit: Points Possible 

Project, Blog, and PLN:  100 Points 
Elements of Digital 
Storytelling: 

100 Points 

Cultural Storytelling: 50 Points 
Storytelling in Presentations: 50 Points 
Instructional Storytelling: 50 Points 
Collaborative Conversations: 50 Points 
Storyboarding and Concept 
Mapping: 

100 Points 

Making the Pitch: 100 Points 
Summarizing Project: 200 Points 
Peer Reviews: 200 Points 
Total Points: 1000 Points 

 
Grading scale 
90% - 100% : A 
80% - 89%: B 
70% - 79%: C 
69% – 60%: D 
59% or below: F 
 
According to University of Alaska Fairbanks grading policy for graduate coursework, any grade 
below a C is considered failing and will not count toward your degree. 
 
Assignments are due no later than midnight Alaska Standard Time on the designated date unless 
prior arrangements have been made with the instructor.  
 
Late assignments will be penalized 10% per day and you will not have an option to resubmit the 



working with the Office of Disability Services (208 WHIT, 907-474-5655) to provide reasonable 
accommodation to students with disabilities. 
 
UAF Disability Services for Distance Students 
 
UAF has a Disability Services office that operates in conjunction with the College of Rural and 
Community Development (CRCD) campuses and UAF Center for Distance Education (CDE). 
Disability Services, a part of UAF Center for Health and Counseling, provides academic 
accommodations to enrolled students who are identified as being eligible for these services. If 
you believe you are eligible, please visit the Office of Disability Services on the web or contact a 
student affairs staff person at your nearest local campus. You can also contact Disability Services 
on the Fairbanks Campus at (907) 474-5655, fydso@uaf.edu. 
 
 
 


